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October 2020
Economic Development Survey Results Summary

In January 2020, the WEDC conducted an online survey directed to residents, business owners and
business professionals who work in Wilmington. The purpose of the survey was to gather important
feedback and observations of people who live and work in the town of Wilmington about the town’s
economy. Using this survey data and data from other sources, the WEDC intends to develop
strategies toward reinforcing our local economy and promoting an atmosphere conducive to smart
economic growth. This survey data will help the committee understand residents’ ideas about key
business sectors that complement the fabric our community, are beneficial to the residents, and create
jobs.

Through the month of January and into February 2020, over 1000 survey responses were gathered.
At the conclusion of the survey, the intent was to gather the data, analyze it and begin the process of
taking some strategic actions. Then the COVID-19 pandemic hit. The pandemic stalled this aspect
of the WEDC'’s efforts. While the pandemic is still having an impact on the national, state and local
economy, the WEDC believes it is appropriate to reengage in this project to prepare for a Wilmington
business community post-pandemic.

Below are the WEDC’s major takeaways from the survey and summary of the survey data that the committee
will be using to help guide its efforts going forward. For the areas of the survey that allowed for open text
entry, the use of the word clouds has been applied as a means of summarizing the response data into a visual,
useful form.

SURVEY RESULT DATA:

Q1 What is your connection to Wilmington?
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Q2 Please tell us where you most often do the following:

Grocery Shop

Dine Out

Recreation

Bank

Healthcare

Dental

Personal
Services

Entertainment

Retail Shopping
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Q3 What type of economic development would you like to see? Choose
as many as apply.
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Q4 When you think about economic development, what are Wilmington's|strengths?
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Q5 When you think about economic development, what are Wilmington's|weaknesses?
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Q6 What is your gender?

Female

Male
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0% 10% 20% 30% 40% 50% 60% T0% a0%%: 0% 100%



Q7 What is your age?

Under 18
18-24 .
- [
-
65-74

75+

0% 10% 20% 30% 40% 50% 60% TO% a0% 20% 100%

Q8 If you have children living in your home, please select each age group where you have at
least one child living in your home:

Under 5 years
old

5-18 years old

Over 18 years
old

N/A
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Q9 Which of the following best describes you?

Employed Part
Time

Retired
Student

Stay at Home

Other (please
specify)

Employed Full
Time
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Q10 Do you have any|additional economic development feedback?
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Major Takeaways:

e Residents see the idea of “Community” as an asset of Wilmington.
Business growth and economic development must reinforce and be consistent
with this idea.

e The Survey confirms residents generally agree with the findings of the UMass
Donahue Institute Main Street Study.

o “Experiential” Businesses are most likely to be well-received by residents
and achieve success. These include restaurants, craft-
brewery/winery/taprooms.

o Encourage local-owned dining options over national/regional chains.

o Entertainment venues like bowling, laser tag, and other services that draw
people out to shared experience with food and drink available.

e Work towards creating a “Main Street” shopping & dining district conducive to
foot traffic and social gathering and interactions.

e Town would benefit from an organized, cohesive Marketing message promoting
Wilmington assets for existing and prospective businesses.

e Explore streamlining of zoning where appropriate to simplify siting of certain
businesses and the process for them securing appropriate operating permits.



https://www.wilmingtonma.gov/sites/g/files/vyhlif5221/f/uploads/main_street_market_study_0.pdf
https://www.wilmingtonma.gov/sites/g/files/vyhlif5221/f/uploads/main_street_market_study_0.pdf

